Weeel

Your adventure partner



OUR

%

feslE,. "B R”? "B 707y vaFV ax—TJ—KRlcaAVYILTaovT% 0. iLWI—Ty hZ8ELFE
E

WEZBEUT REDRBICTEH N TLWEIEMPREZIBWVWET, BEZEOBROD/IN—FF— UL TOREDO#EEEZEERD
=d 8

FNCEREZN—FIIVTXE IO, T7I3Ta0P. AFIVTa I, I=TF1429. JVUTAT14T D4DO0D
E%%lﬂf:bi—g‘o

HEZBELT, FRENBRIZ7y>aYEYRXRRA ZHELTWERT
| am an adventurer and the best partner for small businesses.
We create new markets through aggressive consulting based on the keywords “sense,” “nurture,” and “professionalism.

Branding, consulting, marketing and creative are the values | offer.

We are committed to a sustainable fashion business.

3



BRANDING CONSULTING
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CREATIVE
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“brand”
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“Other Businesses”
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ProductDesign
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Brand Proposition
& Research

https://weeel.jp/branding/usetsu/

“CASE”
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MERCHANDISING
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Package Design
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“CASE”

Collection creative
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“Reference materials”
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DIFFERE
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