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‘professionalism.” Through dialogue,we will pick up the skills and experience
P that are hidden in the company’'s workplace, and become the best companions
and partners in the adventures of business owners.

In order to provide total support for small and medium-sized

business management, we offer four proposals: branding,

consulting, marketing, and creative.Through our support, we aim to create

a sustainable fashion business.




BRANDING
CONSULTING
CREATIVE
MARKETING
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OTHER BUSINESS
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CASE1-BRANDING
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CASE-2 CREATIVE
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CASE-3 MARKETING
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CASE-5
STRATEGIC DIRECTION
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CASEG6-CONTENT MARKETING
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COMPANY OVERVIEW
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tachi-youta@weeel.jp




